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PROGRAM: Dan Saks has taken us to radioactive spas, the Lawrence 
Welk Show, and the Tree Circus with its dinosaur teeming Lost World.  
Now, his itinerary is the scariest destination yet, his hometown.  Fasten 
your seat belts for a nostalgic postcard trip on “The Freeways of Los 
Angeles.” Thankfully, he says we will stop to visit a few attractions 
along the way.

PARKING: Supposed to be ample and free!

DIRECTIONS TO MEETING: See page 23

From Chuck Banneck’s collection comes a great advertising post card by the well known cartoonist Gustave 
Verbeek. Featured here, his Tiny Tads, were known often to interact with many strange whimsical creatures 
(like a Maroplane, a Mare + Aeroplane, or a Hippoautomobile). Here, the Tiny Tads and friends help bring in 
the New Year with a reminder to shop often at The Emporium department store in San Francisco.
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MINUTES, October 29, 2016

The meeting was called to order by Vice President Kathryn 
Ayres at 1 pm. There were 26 members signed in,  and one 
guest. 
Vendors set up: Andy Stewart, David Parry,  and 10-cent 
club cards, a box of Russian cards, and a table of free non-
postcard items.
Guest, Michael Hart, a philatelist and friend of Russ Sam-
uels, introduced himself. He collects pre-1910 postcards 
from Mexico, as well. Michael showed a postcard with 
Mexico’s first pictorial stamp with a very rare watermark, 
“known” from the stamp’s shade of brown. It was canceled 
on October 14, 1897—Michael’s birthday (not year)—at 
Tampico. His main collecting interest is Transportation–
Railway and Shipping, specializing in Baja California, and 
he is interested in postcards from small towns. He collect-
ed his first postcard in 1982.
Drawing: Eight items, among them Real Photo Investment 
Guide, a Thiele cat, a real photo postcard book, museum 
cards and booklet. Thank you to all our donors.
Announcements: The next meeting is the last of the year 
and will include an appetizer potluck.
Business: None.
Show & Tell: In conjunction with the program, Jack 
Hudson brought in 5 Suffragette cards. … Jim Caddick 
displayed redwood tree cards of yesteryear and showed 
a 1960 Mike Roberts card sent to gift show participants. 
… Andy Stewart of Berkeley shared a humorous politi-
cal card which was left on his doorstep, from Guy “Mike” 
Lee who is running for mayor. … Bob Bowen brought in 
his collection of Presidential Race cards, 1898-1940s. He 
shared a story about General John C. Fremont who ran for 
President and also lived at Fort Mason. 

—Nancy Redden, Secretary

MINUTES, November 26, 2016

The meeting was called to order by Vice President Kath-
ryn Ayres at 1 pm. There were 22 members signed in.
Vendors set up: Sue Scott, David Parry, Arlene and Ted 
Miles, Sylvia Chen, and 10 cent club cards.
Norman Freitag once again brought us an array of free 
items.
Drawing: Twelve items, including a 1940 Dutch postcard 
calendar, printed by the Germans, Fred Van der Heyden 
told us —used copies are very rare; A Rick Geary book on 
Lizzie Borden, and several postcard lots. 
Announcements:  We did not have a place to meet in Jan. 
until Arlene Miles stepped up and said it is likely that we 
can meet on Sunday, Jan. 29 in Oakland at the old Breun-
ers Building, 2201 Broadway. A hand count was taken and 
most everyone present was willing to attend. Arlene will 
confirm her proposal. She is getting it for us through the 
Genealogical Society. We have Fort Mason booked Feb.-
June 2017. 
Yearly club dues: Lew announced that we should pay our 
dues asap, as in NOW.
Business: None.
Show & Tell: Ted Miles brought a 4-card page from North 
Pole, a tourist stop  in NY state. … Mike Jacobson dis-
played the new set of San Francisco cards his company, 
Salesforce’s, Lighting Designs Systems made, and then he 
gave us each one. They are the same as 2015’s, but now they 
are legal and official postcard size. Bravo!. … Sylvia Chen 
showed a video on Postcrossing, a website for exchanging 
postcards with over 800,000 members. She’s traded over 
400 postcards and gotten ones from exotic places with neat 
stamps. Germany and Russia have the most members.

—Nancy Redden, Secretary



3OCTOBER PROGRAM: 
KATHLEEN HAYNIE PORTRAYING ALICE PAUL, SUFFRAGIST

Kathleen is a performer, not a postcard collector, so in order 
to set the stage for her program, we saw a number of Golden 
Age Suffragette cards. The designs ranged from sweet and silly 
to near vitriolic. There were none of the truly sadistic “com-
ic” cards of shrews with tongues nailed to a board, chain and 
padlock through lips, or caged in a dunking chair device. Al-
though such tortures were portrayed as bad jokes, Americans’ 
reaction to the push for women’s rights ranged from extreme 
to extreme at both ends of the spectrum, and Alice Paul was 
subjected to some of the worst treatment the law could offer.

As the projector dimmed, Kathleen stepped to the front of 
the room and Alice Paul began speaking.

She told of being from a Quaker family and of the stead-
fastness of her belief in the equality of men and women. We 
heard that she had attended Burkhart College in England and 
there met Emeline Pankhurst, the British suffragist. From that 
meeting Alice found her place and realized that she would 
have to risk facing public opinion. Her mother was frightened 
for her and urged her to calm her actions and desires. Alice’s 
uncle, however, encouraged her, and when she returned to the 
U.S., Alice joined the National American Suffragist Party.

The Quaker beliefs in humility and non-violence were put 
to the test. President Wilson declined to meet with the wom-
en a second time. Refusing to be put off, Alice—now with 
the more activist National Women’s Party—led the group in 
blocking traffic in front of the White House and burning ban-
ners. The federal police responded by arresting the women, 
and November 14, 1917 became known as the “Night of Ter-
ror.” The National Women’s protestors, including Lucy Burns, 
Alice Paul and others, were dragged, kicked, beaten—in short, 
tortured—and jailed. Alice was sent to an insane asylum. She 
managed to be certified competent by a friendly doctor and 
was sent back to her jail cell.

The women’s next ploy was a hunger strike which resulted 
in forced feedings with mouth pried open by an iron crank 
and stomach tube delivering a slurry of raw eggs. The press 
reports on these abuses stirred up moral outrage. In time, 
Congress and the President were forced to act, and in 1920, 
Woodrow Wilson signed the 19th Amendment to our Consti-
tution giving women the right to vote.

The National American Suffragist Party was credited with the 
victory, but Kathleen was legitimately applauded by us! —LB
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 NOVEMBER PROGRAM:

RUTH STOTTER on THE MANY FACES OF SANTA
Ruth began by asking, “Did anyone write to Santa Claus? 
Did anyone stay up late to see him?” Having awakened our 
memories, she then asked, “Didn’t you think he was time-
less?” Actually, the jolly Santa, more or less as we know 
him clad in red and white, is 
fairly recent, having appeared 
after A Visit of St. Nicholas, 
published in 1823, and the 
caricature Thomas Nast cre-
ated during the Civil War.

Santa’s forerunner is much 
older. St. Nicholas’ recorded 
history begins in the 3rd cen-
tury, and he is still revered 
today. The saint’s human re-
mains are entombed in Italy, 
but his mythic past could be 
traceable to Odin in pre-Christian Norse tradition.

On a 1910 menu we saw a sketchy Santa coming down 
the chimney. Lots more cards from 1912-13 followed 
showing him very fond of little kids, especially girls. By 
1920 he had evolved into our familiar modern version.

Ruth recalled visiting Santa in a store when she was 12. 
He told her about her room, and she was convinced he was 
the real Santa Claus.

More cards showed kids in bed with Santa nearby, and 
how he carried his loads of presents—sometimes in a huge 
sack with a Christmas tree sticking out, or dumping out 
his sack, or beside an overturned sleigh with scattered 
gifts. The same image often appeared with different lan-
guages. Ruth has a 1907 card in 11 language versions.

A parade of walking Santas showed off their robes—
blue, green, brown, red. He was seen putting gifts into 
shoes on a European window ledge; toys in his sack 
looked in all directions. Then pipe smoking Santas from 

Holland…Wicker baskets of toys…A brown French Papa 
Noël…An old style Santa with bishop’s mitre…A fam-
ily, Santa, and Krampus!…In mitre with peddler’s cart…
Riding a donkey…Sitting Santas…A white horse pulling 

his sleigh and flying…with 
horses, with reindeer, with 
flags, with four dogs, a chain 
of polar bears…goat pulled 
sleigh…arriving in Russia by 
boat.

St. Nicholas has been a re-
vered Russian saint since the 
year 989. Lenin nixed him, 
but Stalin revived him and 
used him as a symbol of the 
new year. A Russian proverb: 
If anything happens to God, 

we’ll still have St. Nicholas.
Suddenly, he was driving a car…in a plane above the 

proposed Panama Canal in 1903…Riding a horse across a 
roof while tailed by Black Peter…Uh oh....

A bride with her groom praying before Bishop Santa, 
Black Peter peering from behind the curtain…A Dutch 
Black Peter stuffing kids in a sack…Scary Krampuses 
grabbing children or leading them on a chain! ... Fear not! 
A huge Santa arrives by train and helicopter!

Our American version of Santa was reinforced by a 1930 
painting by artist Fred Mizen to advertise Coke. Inescap-
ably, he was seen fat, jolly, white bearded, and drinking a 
bottle of Coca Cola. 

Still more… and we saw Santa with the snowbaby Nim-
ble Nicks, feeding deer, and living up to his kind old self.

The lights came on, and as we thanked her, Ruth did a 
string trick. —LB
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Tom Dexter: Living the Lucky Postcard Life 

by Hy Mariampolski
On a typical summer Sunday we are set up to sell post-
cards at the biweekly Antiques Fair in Southampton, NY. 
Located on the great lawn of the Rogers Mansion, home of 
the Southampton Historical Society, the Fair offers vintage 
jewelry, antiques and collect-
ibles in a handsome historical 
setting.

Local postcard collectors 
flock to our offerings of local 
Long Island and Hamptons 
scenes. One friendly woman 
who had just bought several 
Sag Harbor cards introduced 
herself to Sharon and me as 
Barbara Dexter Schwartz, 
Trustee of the Sag Harbor His-
torical Society.

Pleased that she had found 
several items, Barbara added as she was leaving, “My fa-
ther was Tom Dexter, the postcard publisher.” My look of 
delight and recognition assured her that I was interested 
in hearing more.

Thomas A. Dexter was an important Eastern publisher 
throughout the Chrome Era of the 1950s-70s, offering 
both scenic and advertising postcards. His most notable 
postcards were for the New York World’s Fair of 1964-65, 
for which he held a virtual monopoly.

As Mid-century Modern Designs of the 1950s-70s con-
tinue to intrigue collectors in all categories, we have been 
seeing an uptick in sales of “Chrome” postcards. Some-
times quixotic, often quirky, these cards reflect a period of 
optimism and hope for the future expressed in bold new 
shapes, colors and styles that invoke space exploration, 
technological advancement and a renewed commercial 
energy.

Dexter Press was well-positioned to rise to the top. Ac-
cording to The Dexter Post Card Story, her father’s 

brief and readable 1988 autobiography that Barbara shared 
with me, he started in the printing business in 1908 at the 
tender age of 9 with a toy printing press brought by Santa.

Graduating from the printing program at Park Ridge NJ 
High in 1917, Tom enlisted in 
the Army; however since it was 
late in the war, his service con-
sisted primarily of learning to 
drive passenger cars and am-
bulances in stressful situations. 

By 1919, Dexter was the 
owner of a printing plant in 
Park Ridge, acquired for the 
$500 he had saved since high 
school, and went into pro-
ducing school yearbooks and 
small circulation newspapers 
in Central New Jersey. Business 

got tough during the Depression. Dexter was particularly 
hurt when he lost a contract for work with the Hearst Cor-
poration. So, in 1934 he started up Silvercraft, a black and 
white postcard line, to supplement the company’s income. 
The move was well timed. Postcards were on the cusp of a 
surge in the late ’30s and ’40s and Dexter was on course to 
ride the crest of that wave. Business was good enough so 
that by 1936, postcards took over the entire company.

An astute marketer, instead of employing a sales force, 
Dexter used a mailing list of 10,000 photographers as his 
“salesmen,” encouraging them to submit their own work 
for printing and then having them resell the finished post-
cards in their own locales.

By the early 1940s, however, Dexter was under pressure 
to offer color postcards like his competitors Curt Teich 
in Chicago, Crocker and Mike Roberts in California, and 
Tichnor Brothers in Boston were doing. Dexter’s early ex-
periments in printing his own color lines were unsuccess-
ful and subcontracting through Curt Teich was not profit-

from dexter press’ early black & white silvercraft postcard 
line – an ad for jazz club kelly’s stable at  

137 w 52nd street, new york city.

smartly styled sunglasses by purdy optician 
506 madison avenue, new york.

african modern boutique offering primitive art 
 63 east 8th street in greenwich village, new york.
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able.
Tom Dexter’s team turned to Kodak’s recently de-

veloped Ektachrome film and figured out a process for 
reproducing its color spectrum 
on a postcard print, creating the 
appearance of “natural color” in 
contrast to the “Linens” available 
at that time. This distinctive full 
color look started taking over the 
market. For about a half dozen 
years into the early ’50s, Dexter 
monopolized this process until 
one of his printers jumped ship 
to join Colourpicture in Boston.

In 1945, Dexter needed to hire 
someone to head sales among the retailers and wholesal-
ers who were flocking to the new process. Prices jumped 
and orders grew as the booming postwar economy was 
encouraging fresh new looks throughout the business 
and industrial world. Again, sensing opportunity, Dexter 
took off to Florida to acquire his own photographs of lo-
cal scenes along the entire East Coast. He used a tripod 
mounted on the top of his car to achieve attractive angles 
and sight lines.

By the late 1950s, the 150-employee company was en-
sconced in larger quarters in West Nyack, New York with 
an expanded North American sales force handling both 
the view card and advertising sides of the business. Sur-

passing Curt Teich and Colour-
picture, Dexter became #1 in US 
color postcard production. Print-
ing and color separation facili-
ties were eventually expanded to 
Canada and Florida. Still, Dex-
ter’s best days were ahead. At 
their peak, shipments averaged 
1 million postcards a day, with 
daily highs as large as 4 million 
cards!

Two factors produced Dexter’s 
salad days: First, by sheer accident, he discovered a var-
nishing process that exceeded the quality of Kromekote 
paper (the eponymous brand that gave us the “Chrome” 
postcard era) at a fraction of the price. Switching to this 
paper produced a profit bonanza for Dexter.

Then, in 1962, Dexter won exclusive rights to print 
postcards for the New York World’s Fair, outbidding Co-
lourpicture, for $125,000. Using golf carts to distribute 
cards throughout the fairgrounds, Dexter over-

art moderne storefront of the original cohen’s optical at 
the corner of orchard and delancey streets  

on new york’s lower east side.

a truckload of fish from trubenbach and scheffold, inc.,  
100 hudson street, new york.

the futuristic amf monorail at the new york world’s fair.
the essence of mid-century modern futuristic architecture: the 
theme building at los angeles airport.

native alaskan song and dance, or as the back says in  
20th century vernacular, rock and roll eskimo style.
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came opposition from union truckers and managed to 
pick up incremental contracts from operators of the in-
dividual exhibits, such as a 
Florida tourism agency.

In 1970, Tom Dexter de-
cided to cash it all in by sell-
ing to Consolidated Foods. 
The sale enabled him to re-
tire and indulge his interest 
in owning racehorses. The 
company in subsequent years 
went through a series of take-
overs by other owners that 
emphasized the advertising 
end of the business. The view 
cards division eventually was 
sold to San Francisco postcard publisher H. S. Crocker. 
Unfortunately, shifts in consumer tastes that favored the 
larger format “Continental” postcards, movement of the 
printing business to Europe and Japan, and technology 
shifts undermined the Dexter business model.

In 1988, when Tom’s autobiography was written, two 
of his children were still involved in the postcard busi-
ness in one way or another even though the Dexter assets 
had been sold. Barbara and her husband Robert managed 

Ludlow Sales, a publisher of postcards depicting images of 
popular celebrities such as Jackie Gleason and Lucille Ball.

Barbara Dexter Schwartz 
fondly recalls growing up in 
a family postcard business in 
which she served as a photo 
assistant, office worker and 
occasional model. She wist-
fully describes it, “As a young 
girl I would go down to the 
plant on Railroad Avenue 
in Pearl River and watch the 
cards coming off the press. 
It was so interesting to see 
the colors change as each 
additional color was added. 

In high school years my sisters and I worked in the office 
writing up orders or proofreading copy for the backs of 
postcards.”

In his 90th year, Tom Dexter proved that life was full 
of second chances when one of his horses, Dexter Nukes, 
won the Meadowlands Pace, with its $800,000 purse in 
harness racing. All postcards from the collections of  

Hy and Sharon Mariampolski.

lots of meat with all the fixins’ at rand’s round up. 
six locations around los angeles.

international style goes to college 
compton union at washington state university.

going green at the jade motel, san simeon, california.

possibly the most isolated place on earth  
with postcards for sale, the naval station in adak, alaska,  

located in the western aleutian islands.

the place to go when you’re looking for a lei  
in hilo, orchids of hawaii.
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 NATIONAL PARK CENTENNIAL CARDS by Mike Jacobsen

While visiting a national park this past sum-
mer, I discovered the NPS Postcard Set. This 
set has 59 four by six inch cards—one for 
each park—done in the style of a mid-twen-
tieth century travel poster. The cards were 
produced by the Anderson Design Group, a 
family-owned firm in Nashville, Tennessee. 
Several years ago, the Anderson firm decided 
to create old-fashioned posters to celebrate 
the National Park Service’s 2016 centennial. 
They published a poster for each park, and 
later all were made into postcards. All the 
images are in vertical (portrait) format.

In addition to the posters and postcards, 
there’s a book that describes each of the im-
ages, along with other national park art the 
firm created. The book is 9 by 12 inches, so 
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while the images aren’t as large as the post-
ers, they’re easier to admire than in post-
card size, and the book shows how the art 
was created, historic NPS photos, a map of 
the USA showing each park’s location, NPS 
facts, travel tips, and a timeline and short 
history of the NPS.

The series has been successful, and the 
firm has added playing cards, puzzles, and 
coloring books to the posters and post-
cards. If you’re visiting a national park this 
year, I’m sure you’ll find the cards available 
in any park gift shop. If you’d like to see 
the other items, visit the Anderson Design 
Group’s retail site at www.andersondesign-
groupstore.com.

At the October 29 
meeting, Jack Hud-
son brought a vin-
tage postcard of an 
historic scene from 
1912. Another pho-
to in the Library of 
Congress—cropped 
to only the figures 
but otherwise iden-
tical—is titled “Suf-
fragettes – U.S.: Mrs. 
Charles D. [Isabella] 
Blaney, Mrs. Willm-
arth, Miss Adams, 
delegates from Calif. 
to the Republican Convention.” 
Scratched into the emulsion of 
that photo is “Mrs. Isabella Blaney, 
Mrs. Mary J. Willmarth, Jane Ad-
ams.” Nowhere was Jane Addams’ 
name spelled correctly. The photo 
was made in front of the Chicago 
Museum of Art.

The 1912 Republican Conven-
tion was held at the Coliseum in 
Chicago. The suffragists were in 
town to speak and fight for equal 
rights. That would take another eight years.

Blaney, from California, was remarkable as the first 
woman delegate to a major political party convention, the 
Republican.

There was a third party in the election, the Progres-
sives, who championed ex-President Teddy Roosevelt and 

had pledged to sup-
port women’s suf-
frage. Mary J. Hawes 
Wilmarth of Chica-
go was a Progressive 
delegate. 

Jane Addams, 
also a Progressive, 
had received honors 
for founding Hull 
House, a settlement 
home for new immi-
grants to Chicago, 
of which two build-
ings remain as The 
Jane Addams–Hull 

House Museum. Addams was ardently anti-war, and was 
soundly denigrated for those beliefs during WW I. A de-
cade later she was honored in Chicago for her good work, 
and in 1931 she received the Nobel Peace Prize.

Another name on this postcard is of interest: Max Stein. 
Stein was a Chicago book dealer… and a publisher of post-
cards. His “Photo-Finish Post Cards of Noted People” are 
eagerly sought after today as are his many sports figure 
postcards. Online, Sports Collectors Daily tells that his 
prices were attractive: 35¢ for 100, $2.75 for 1,000. Accord-
ing to Elwood Scharf, a hobbies writer a half-century ago, 
Stein’s remainders and some printing plates found their 
way into our hobby. A 2012 quote from www.sportscollec-
torsdaily.com is noteworthy: “Max Stein & Co. postcards 
remain fairly inexpensive, with an SGC 40 John McGraw 
[baseball player and Giants manager] recently selling at 
auction for $307.” —LB

SUFFRAGISTS



10 P.P.I.E. CHIEF, A BOY SCOUT EXECUTIVE
by George Juilly

Charles Cadwell Moore, usually written as Charles C. 
Moore, was a wealthy businessman, one of the most in-
fluential men in San Francisco and California. He is best 
known for spearheading the campaign to 
bring the Panama-Pacific International Ex-
position (PPIE) to San Francisco in 1915. 
In 1911, Moore was elected president of 
the PPIE, which was to become one of the 
most successful World’s Fairs ever held. He 
was also the first engineer to organize and 
host a World’s Fair.

This fair was an international celebra-
tion honoring the completion of the Pan-
ama Canal and was held to impress the 
world with how San Francisco rose from 
her ashes after the 1906 earthquake and 
fire and rebuilt herself. During the 288 day 
run of the PPIE, President Moore gave 277 
speeches and attended 425 events.

When several sites for the PPIE along 
the bay waterfront were being considered, 
Moore had the exposition directors em-
bark on his motor yacht, the 62 foot Evian, to give them 
a chance to study the sites from the bay perspective. His 
yacht flew the flag of the PPIE and was the probable reason 
for the nautical designs on the postcard portrait.

Moore had been chairman six years earlier of the wildly 
successful five-day Portola Festival held during October 
1909. Still in the midst of rebuilding, the city needed a cel-
ebration and hit on the discovery of San Francisco Bay by 
Gaspar de Portola in 1769 as a worthy reason. Showing off 
the city’s impressive reconstruction was the true reason for 
the party that was in every businessman’s mind.

Mr. Moore built an empire within many fields. He was 
a mechanical engineer, and in 1902 incorporated his larg-
est company, Charles C. Moore-Engineers, of which he 
was president. As well, it was one of the largest engineer-
ing concerns in the West. The company consisted of three 
divisions—Design, Engineering and Construction—with 

headquarters in San Francisco, and it had eight branch 
offices from New York City to Honolulu. Moore owned 
agricultural ventures throughout California including the 

largest olive orchard in the world at Syl-
mar, in the San Fernando Valley near Los 
Angeles.

Moore had the reputation of being very 
fair to his employees. For those who served 
in WW I, he paid them the difference be-
tween their service pay and the salary they 
would have received from his company.

President of the San Francisco Chamber 
of Commerce and a founding member of 
the California State Automobile Associa-
tion were two more titles to his credit. Just 
after WW I, he was chairman of the State 
Council of Defense of California. He was 
honored with orders of various degrees 
from China, Japan, Italy, Norway, Greece 
and France. He was president of the Soci-
ety of California Pioneers. He also served 
as a director of various banks and insur-

ance companies. He was a 32nd-degree Mason, an Episco-
palian, and an ardent bibliophile.

In 1922, politics called to him for the first time, and 
he was encouraged to enter the race for the United States 
Senate. He lost to incumbent Hiram Johnson, a long time 
politician and former governor of California.

Another of Moore’s leadership interests was Boy Scouts 
of America, in which he held a national office in the 1920s.

Charles Cadwell Moore was born to Lewis and Mary 
Moore in Alpine, New York on July 12, 1868. His father 
had immigrated to New York from England in 1850. His 
mother was a native New Yorker. Charles had two older 
brothers, William and George, also born in New York. 
Charles was the tallest Moore at 5´-10˝, eight inches more 
altitudinous than his father. William and George filled the 
gap between them. 

In 1876, at the age of eight, Charles moved with his fam-

moore is about 43 in this picture, 
assuming it was made in 1911 
when card was copyrighted.

 mess hall with room for many hungry boy scouts at camp moore (royaneh) and swimming hole where canoe races were held.
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ily to California. By 1880, the senior Moore was a farmer 
in Stockton, and in 1896 he is listed as an engineer in San 
Francisco.

As a boy, young Charles filled his non-school time 
working in a fish cannery in Benicia, California. In 1884 
he graduated from the Episcopal St. Augustine College, 
which closed in 1889. Although penniless then, age 17, he 
was to achieve success in every endeavor he entered upon.

The 1910 U. S. Federal Census shows the Moore house-
hold had three servants at the mansion on the corner of 
Washington and Baker Streets in San Francisco. The 1920 
and ’30 censuses showed four and then five servants. 

Charles married Lillian 
May Breed in Los Angeles on 
November 15, 1893. She was 
born in Janesville, Lassen 
County, California on June 
24, 1874. They had two sons 
and two daughters. Their 
first son, Newton, died at age 
eight in 1903. Their second 
son, Charles, Jr., was born in 
1909.

Although Charles was 
never a Boy Scout—he was 
42 when the Boy Scouts of 
America was founded in 
1910—he was a staunch believer in the Scout movement 
and its principals. No record was found of his son, Charles 
Junior, being a Scout, although he may well have been.

In a 1921 letter from Charles in his capacity as President 
of the B.S.A. San Francisco Council to a Scout committee 
chairman in Sacramento, he wrote:

I am tremendously interested in the Boy Scout move-
ment for I believe that we cannot over-estimate its great 
influence for good. Not only does it teach boys to act 
right, but what is more important, to think right. It in-
cludes boys in all walks of life and of every creed. It fills 
in the known gap existing between the influence of the 
home, the church and the school. Play time is danger-
ous time unless it is directed along a healthful, whole-
some and proper course.
He was President of the San Francisco Council from 

1919 to 1928. In 1926 he was selected to serve as vice presi-
dent of the National Council of the Boy Scouts of America, 
the second highest Scout office in the country. In a speech 
given in Monterey, Moore said, “On my recent tour of the 
world, I never once found myself outside the influence of 
Scouting.”

In 1930, Charles was one of seven to be given the Silver 
Buffalo Award, created in 1925 for distinguished service to 
youth. This award for noteworthy service at the national 
or worldwide level is made to men and women associ-

ated with Scouting. Also receiving the award in 1930 was 
Franklin Delano Roosevelt, former Senator and Governor 
of New York at the time. Others who received this award 
over the years include Norman Rockwell, Chester Nimitz, 
Irving Berlin, Bob Hope, Douglas MacArthur, Marian An-
derson, and Charles Schulz.

During his presidency of the San Francisco Council, 
Moore developed several new Scout camps. These would 
be owned by the Scouts as opposed to previous rented 
camp sites. One was the 120 acre Watson Ranch which was 
purchased for $17,000 in 1925. Camp Roya-neh, as it was 
named, is located about two miles south of the small town 

of Cazadero on the banks of 
East Austin Creek in west-
ern Sonoma County. Camp 
Royaneh is considered to be 
the oldest continually oper-
ating Scout camp west of the 
Mississippi River. About ten 
years after being founded, 
the hyphen was dropped 
from its name.

Sixty-three years old and 
healthy, Charles arrived at 
his 30-room country estate 
“Rancho Tres Ojos de Aqua” 
in the Santa Cruz Moun-

tains—where he usually spent his weekends—on Friday, 
April 15, 1932. He died there two days later of a cerebral 
hemorrhage. The previous week he had been named chair-
man of Mayor Rossi’s citizens’ committee to campaign for 
the Hetch Hetchy bond issue to bring water from Yosemite 
to San Francisco.

At a board meeting of the San Francisco Scout Coun-
cil in 1938, action was taken to rename Camp Royaneh as 
Camp C. C. Moore in order to honor Charles C. Moore. 
It had been rumored that the council hoped Moore’s wife, 
Lillian, would leave some of his estate to the Council in 
appreciation of their gesture. True or not, with the passage 
of 13 years and no word from Mrs. Moore, the name was 
changed back to Camp Royaneh in 1951—and with good 
reason. In a contest held in 1925 for the Scouts to name 
their new camp, a word from the Iroquois language mean-
ing “Camp of Joy” or “Meeting Place of the Tribes,” was 
chosen. The Camp is still flourishing today, after 91 years.

I have been collecting Cazadero and Royaneh postcards 
for about 30 years and the three Camp Moore cards shown 
here are the only ones I’ve ever encountered. It would 
seem that during the years Camp C. C. Moore existed that 
someone should have produced more than these three 
postcards for Scouts to send a note home... and for me to 
discover.

parade grounds: a daily ceremony was held here  
around the flagpole at flag raising and lowering.
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 SLEUTHING:  WHAT’S THE POINT? 5 or 6?
A year’s end greeting came from Carol Jensen carrying the 
linen-like Harold A. Parker card of Christmas Tree Lane 
in Altadena. We’ve all seen 
it many times, and many of 
us have had the same quiz-
zical response: Why a Jewish 
star on a Christmas post-
card? People have asked me 
about it, I’ve wondered my-
self but never got around to 
asking anyone. Carol started 
it, so I asked her to finish it. 
She thought she had done 
so when she sent me the re-
sponse from Christmas Tree 
Lane Association, Historical 
Landmark #990:

We still utilize a six pointed star and 
display it at the beginning and end of the 
Christmas Tree Lane here in Altadena 
during the entire lighting season. Today’s 
star was built of durable 3/8 steel rebar 
in 1993 and festooned with mini lights. 
The troublesome incandescents were 
changed to LEDs in 2003 and require 
no additional maintenance. Lighted five 
pointed stars made of baling wire were 
briefly adopted for short periods during 
the 1950s and 1970s but were mostly 
not displayed at all during the 1970s 
through the early 1990s. The stars 
had always been wired with lights but 
they rarely worked consistently.  A di-
lapidated five pointer that had been 
in storage was briefly resurrected 
in the late 1980s but was replaced 
with the current six pointers in 1993 
for the related religious symbolism associated with the 
holiday tradition and continuity with the historical widely 
publicized post cards. Responses to oft asked questions of 
displaying the Star of David as being associated with the 
Jewish religion is met with:  “The landmark #990 is botani-
cal and secular, not religious. The six pointed star symbol 
is associated with both religions.”

A fine answer. Politically correct. I turned it over to 
Frank Sternad, Fact Checker. He came back with plenty of 
historical data:

In 1920, Altadena resident and department store owner 
Frederick C. Nash organized the first tree-lighting spec-
tacle. In that first December when deodar cedars were 
decorated with colorful lights with the goal of attracting 
shoppers to Nash’s store, one of the most celebrated of 

Los Angeles-area traditions was born. The Lane is rec-
ognized as the oldest large-scale outdoor Christmas dis-

play in the world.The display 
stretches for a length of five 
blocks along Santa Rosa Av-
enue from Altadena Drive to 
Woodbury Road.

Every Christmas season 
for more than 95 years, the 
majestic “Mile of Christmas 
Trees” is strung with 10,000 
lights. Since 1956, the tradi-
tion has been kept alive by the 
Christmas Tree Lane Asso-
ciation (CTLA), a non-profit 
group that has preserved the 

Lane without corporate sponsors or gov-
ernment funding, relying only on com-
munity support. CTLA members put up 
the lights between October and early De-
cember, then work on taking them down 
from February to April. In the spring and 
fall, volunteers rebuild the lines, replace 
faulty bulbs, and clear the brush growing 
under the deodars. The culmination is on 
the second Saturday in December, when 
the festive lighting ceremony brings out 
thousands of revelers from all around the 

area, as well as local choirs, march-
ing bands, solo performers, and, of 
course, Santa Claus!

Christmas Tree Lane adopted the 
hanging star in 1929, described as “...a 
great star, symbolizing the “Star of 
Bethlehem.” (LA Times). … Parker’s 
greatly retouched, 6-point star photo 
has to date pre-February 1930 when 

he died from a heart attack, so logically 1929. … A photo 
dated 1947 still shows a 6-pointer, but by 1960 we see a 
5-point.

Until recently, the “Magen David” [lit. shield of David] 
popularly known as the Star of David, was not regarded as a 
symbol of Judaism. The Jewish symbol was the 7-branched 
menorah. For millennia, the 6-pointed star was an artistic 
element in many religions and cultures. In 1897, the star 
was used as the symbol of the Zionist movement. After 
much discussion and wrangling, it was chosen in, 1948, 
for the Israeli flag, when that country was founded.

Six-pointed stars, hexagrams, are seen elsewhere, of-
ten on German brewer’s postcards. In Germany they are 
known as der Bierstern, “the beerstar.

—LB et  al.

Parker’s greatly retouched, 6-point star photo has to date pre-February 
1930 when he died from a heart attack, so logically 1929.
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SLEUTHING:

MYSTERIES NO MORE — ALMOST
by Frank Sternad

I received an early birthday present last July when club member Dave Parish kindly mailed me several photo postcards. 
Dave collects various topics, including Nor Cal counties and Redwood Highway but currently resides in Scottsdale, 
Arizona.

Dave enclosed a note with the cards, “The locations are unknown to me but appear to be outside California. They 
were thrown in with bulk lots of cards purchased at shops here and there. Please have a go at identification…they are 
yours now. I don’t need a RP category titled Unknowns.”

Thank you Dave! I’ve had a lot of fun tracking down the scenic views. A 10x magnifying glass was necessary to read 
license plates and signage, and along with some 
web browsing I eventually determined locale for 
most of them. Only one resisted becoming better 
acquainted.

The cards are displayed here, with comments.

The Great Western Sugar Company of Longmont, 
Colorado built this hotel at 250 Kimbark St. to 
accommodate their administrative and factory 
management personnel. Auto license plates show 
this photo was taken in 1938.

Inscription at top center of 
this brick building reads, 
“The Standard 1884 J.B. 
McNeill.” A very obscure 
reference finally revealed that this general store, 
with opera house on the second level, was located 
in Perrysville, Indiana.

Among numerous institutions and societies 
founded by immigrant Germans were Turn-
vereine—organizations for German-Americans 
to continue their cultural traditions. Turner or 
Germania Halls, such as this one in Dubuque, 
Iowa, provided a social center for physical educa-
tion, political debates, lectures, Sunday schools 
and libraries.
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This creamery and poultry packing house was lo-
cated in Fairmont, Minnesota. Photo circa 1912.

The unlikely co-operation of former drunkard 
Jerry McAuley and Wall Street banker Alfredrick 
Hatch founded the McAuley Water Street Mis-
sion in 1872, America’s first ever “Rescue Mis-
sion.” New York City photo circa 1915.

The photogra-
pher’s caption 
“Central Ave” 
along with signage 
for the Lyric The-
ater and Dooley’s 
Drug Store were 
the clues that iden-
tified this 1930s 
view as Idabel, 
Oklahoma.
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This was a tough one. “Vermont” was penciled on 
the back, and even though there is a rustic Pine 
Crest Motel in Barton, VT, this particular build-
ing with fake rock siding turned out to be a Dixie 
Highway roadside attraction in Jasper, Tennessee. 

More accurately marked 
“Vermont” would be this 
bird’s-eye view. The tip-off is signage on the white 
building at center left, “W.R. Kinsman, Marble 
and Granite.”. Walter Ross Kinsman manufactured 
stone monuments in Rutland, VT. Photo circa 
1910.

Another bird’s-eye view…stated in so many words 
in the manuscript caption. More difficult to deci-
pher is the scribbled locality. I wasted a lot of time 
on “Wishful,” but finally opted for “Nantucket” 
since this circa 1906 harbor scene matches topog-
raphy of that beautiful Massachusetts island. Other 
opinions?

This nostalgic view of a small town main street, 
complete with huge fire bell and signs that read, 
“T. Harmon, Groceries,” “Cohen Bros. Clothing,” 
and “Eastman’s Kodaks and Supplies” should have 
been enough for ID. But the names are too incom-
plete and too common to compute a definitive 
location. Anyone?
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BAC K  U P !
by Jim Caddick

When I pick up a stack of postcards my inclination is to flip 
the stack over to look at the backs rather than the fronts. 
This is because I am much more interested in who made 
the card rather than the image on it. In my searches I have 
occasionally come across “interesting” card backs which I 
have copied and sent in for possible use in the newsletter. 
Lately, however, I have become more interested in what’s 
on the back as a separate collecting category, particularly 
for pre-1907 undivided back postcards—mostly for real 
photo cards but with some especially striking non-photo 
ones as well. 

In response to my last article, along with thanks and 
positive comments, the Editor suggested that I research 
and write an article on postcard backs. As I considered the 
possibility, I quickly realized that I could fill an entire issue 
and then some with the more graphically appealing backs 
even without much supporting text. With some trepida-
tion, I made a counter proposal for a semi-regular “fea-
ture.” The proposition was accepted, so here goes.

When is a real photo postcard not really a real photo 
postcard? This first example qualifies because, although it 
is the correct size and features an elaborate “POSTCARD” 
rubberstamp on the back, it is printed on ordinary single-
weight photo paper, not heavier more durable card stock. 
The image of a rural home with the family posed on the 
front porch suggests that it was made by an itinerant pho-

tographer in the early 1900s with good marketing skills 
who made the sale by using the magic postcard word to 
people who may have heard of them but had not actually 
seen one yet. Was it a scam? Well… not really, just a slight 
stretching of the truth; and the photographer did produce 
a good product which has lasted better than some done 
“correctly” years later.

The other two examples qualify since they are home-
made cards not done on actual photo postcard stock. The 
image of two young girls and their amours was pasted 
onto a blank undivided back postcard, and the drying 
paste caused the card borders to wrinkle. 

The last card was processed a bit more professionally us-
ing what appears to be dry mount tissue to attach the im-
age to an official U.S. Postal Card. The preprinted McKin-
ley stamp originally raised my hopes that it was a circa 
1901 card issued soon after his assassination and was used 
because sensitized postcard stock was not yet widely avail-
able. Alas, my hopes were dashed when I discovered that 
this style postal stationery was not issued until 1910. I sus-
pect that both cards were made because the people either 
did not have any photo postcard stock at hand, or already 
had the photo and decided they really wanted a postcard 
but didn’t want to or were unable to reprocess it
Editor’s notes: Why were these “postcards” made— 
especially the one with the printed indicia—and not used 
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for mailing or messaging? You decide.
I have often needled stamp gatherers at shows that it 

should be forbidden to look at the wrong sides of cards 
at postcard shows. How many superlative images have 
been taken “off the market” because of a rare postmark or 
unusual perforation? Too many, if the images are in our 
collecting categories. But the back is a major reason for 
collecting postcards. It’s part of the overall package —front 
image, publisher, postmark, stamp, date of use, message, 
postal markings, penmanship, size, and whatever other 
aspects collectors choose. The three cards shown here are 
good examples of both sides of a card being interesting—
neat imagery and backs worthy of con-
versation. How potentially more fascinat-
ing they would be had they been postally 
used. Of course, we’ll never know the pre-
cise motivations behind what one person 
did with one postcard, but the speculation 
is fun and often evokes many theories.

For collectors and researchers who do 
focus on the back side of postcards, the 
magazine The Postcard Album (TPA) is 
for you. It is published in English in Ger-
many by a fellow who works as a profes-
sional printer. Helmfried Luers is a schol-
ar of printing history who loves postcards 
and has done extensive research on 
many early European postcard produc-
ers and how they started, grew, merged, 

morphed, and faded away. Clues to many of these changes 
are gleaned from the backs of countless cards.

We’ll look at more backs soon again. I suggest you do the 
same; backs can be as intriguing as picture sides. Backs can 
also be engrossing, as were these five Kruxo backs that Jim 
spent a few thoughtful hours musing over. We know they 
are all Kruxos because of the lettering style and dividers. 
They were made by (or for) the Kilborn Photo Co. Jim was 

taken by the variations in back layout on 
one brand of postcard printing paper. No 
two cards have the lettering in the same 
place or with the same spacing. In the il-
lustration vertical lines mark the P, the D 
and the T of post card of the top card; 
the variation on the others is evident. This 
is by no means a critical factor, but it does 
show how finely tuned research can be. It 
also shows how varied early postcards—
as an often do-it-yourself or, mostly, little 
regulated commercial product—can be. 
There’s something for everyone to discov-
er, study, collect, and enjoy.
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aquatic park bathhouse, designed by san francisco architect 
william a. mooser iii (1893-1969), was initially leased as a “casino” 
nightclub. the elegant structure now serves as san francisco’s 
maritime museum. [zan 960, 1939]

the key system mole and ferry terminal near yerba buena island 
facilitated passenger train and ferry connections between san 
francisco and the “eastshore empire.” looming bay bridge con-
struction portends fate of the old enterprise. [zan 1019, 1935]

a swimming tank at sutro baths became an indoor “tropic 
beach” in 1934, with sand and palms and large sign on the art 
deco façade. it was more pleasant than swimming in the ocean 
on cold, foggy days. [zan 400, 1938]

crissy field, a former u.s. army airfield (active 1921-74), provided 
a sheltered beach that was ideal for seaplane operations. note 
naval vessel passing under newly completed golden gate bridge. 
[zan 714, 1938]

more than one exposure was used to capture the bright pan-
oramic view as well as patrons lounging in the relatively dim 
interior. notice the ghostly waiter on far side of the bar.  
[zan 2581, © june 18, 1947; production total 33,000]

an illuminated key 
system sign on the 
ferry building ad-
vertises transit to 
ggie on treasure 
island.  
[zan 970, 1939]

ZAN GALLERY II
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after this redwood was felled in 1930, annual growth rings 
were counted to determine its age (about 1000 years), a scien-
tific method known as dendrochronology. [zan 1700, c. 1937]

the wpa helped construct this wonderfully designed building 
on corte madera ave. in mill valley to house both city hall and 
fire department. its appearance and purpose is the same today. 
[zan 126, 1938]

st. mary’s in the mountains catholic church at left, mine tailings, 
and the “v” on mount davidson highlight this view of virginia 
city, nevada, taken from the cemetery. [zan t-520, c. 1942]

the city of berkeley purchased property in cazadero in 1929 for 
use as a summer camp, and installed this suspension bridge over 
austin creek. it was called swinging because kids jumped up and 
down to get it moving. it currently provides access to cazadero 
performing arts music camp. [zan 2408, 1946; production total 
1200]

general m.g. vallejo built this huge 2-story structure to serve as 
headquarters for his 66,000-acre livestock ranch during 1836-
46. constructed of adobe brick and redwood, and typical of 
hispanic architecture, it sits 6 miles east of penngrove. 
[zan 723, 1941]

the veterans home of california at yountville was founded in 
1884. it is the largest residential and nursing care complex for 
aged and disabled veterans in the united states. [zan 2067, 1940]
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EXTRA! EXTRA!

by Dave Parish
Review of my box of Misc found a handful of subjects 
which had more than ten representatives. Time to make 
dividers for these categories. Although there weren’t 
enough of newspaper postcards for this recognition, those 
on hand were interesting. 

Internet focus was tuned and specifics were not forth-
coming. Not a sleuth for in-depth research, there was 
handy material in my possession... in the form of vintage 
saved paper. 

Magazines, yellowed newspaper stories, defunct hobby 
publications and a stack of 
borrowed auction catalogs 
which, with much search-
ing, had to produce some-
thing. Required was in-
vesting a lot of time. It was 
a trip that spanned many 
months. Rereading cover-
age from 25 years ago was 
appealing. Events irrele-
vant upon publication now 
captured my attention. Be-
sides being educational it 
was self-fulfilling. What a successful duel!

Newspapers hold interest for one generation while this 
focus is slight for another. Our youngest adult population, 
raised with computer in hand, is uninterested. A century  
ago, the front page was reviewed immediately by those 
with residential delivery. Newsstand or rack purchases had 
the cover scanned after, if not before, payment, as well.

Folks wanted their fix of the daily news, and in one way 
or another, it was delivered.

Postcard splash from this time frame used specifics that 
spotlighted publishers’ thoughts on how best to publicize 
their work. Many chose their productions by names often 
given to actual papers. To my eye, five major styles were 
used: Existing newspapers with insert views; motifs on 
comics, greetings and sentimentals; postcards issued by 

main publishers; cards issued as actual newspapers and 
misc newspaper-related matters.

From these formats you can compare types which I 
possess. England made the closest run of printing a news-
paper on a postcard. An attempt was made for journalistic 
reporting while the format shared some aspect of the re-
gion: something of historic interest, a well known scene or 
modern style building. The closest effort in the States oc-
curred in 1921. The Elks took a train excursion from Phil-
adelphia to Los Angeles and printed double fold cards. 

Those deliveries came 
into being by news sent 
by telegraph to the BPOE 
cars. Mated with profiles 
of members absorbing the 
sights and stops along the 
multi-day route, the read-
ers learned more of each 
member than they pos-
sibly wanted to know. It 
was fresh and an honest at-
tempt at sincere reporting.

With copyright matters 
it was difficult to use the front page while anything re-
produced would be ‘old’ news by the time it reached any-
one’s hands. What transpired was masthead use as a back-
ground while a scene or portrait was used as the main 
feature. Several 1907 Cuban newspapers produced eye 
capturing copies which, on heavier than standard card-
stock, were impressive. Brazil and Panama featured their 
style on front page printing during this same time frame. 

Many front page displays were facsimiles and used 
headings as Old Town News, Evening Mail, The Daily 
News or Catskill Mountain News. When important events 
happened, larger cities produced a second daily edition 
and it was known as ‘the Extra.’ Headlines like “The Daily 
News”’ would headline a local imprint. Postcard newspa-
pers-that-never-were were ordered by vendors across the 
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country and imprinted 
for a specific city. A ma-

jority likely were purchased by tourists. Sentimental lines 
read: “A Great Negligence... that you did not write yet.”

Newspaper publishers jumped on the additional profit 
wagon by making use of picture postcards or printing in-
serts. In most cases the views represented the papers’ areas 
of readership.

Although dozens of news groups were included, the 
most western locations were the Twin Cities and St Louis. 

Heat-up cards were published by The American Journal 
Examiner and fall under the Comic category.

To find the hidden character you had to use an iron, 
gas jet or a match. One couldn’t be too rambunctious or 
you’d “learn from the burn.” The streetside newsboy blurt-
ing ”Extra” shows a 1907 Connecticut lad in full stride, 
getting the word out.

Although newspapers may not be here to stay, we can 
reminisce with authority on the news that was fit to print 
and what of it would fit on postcards.

San Francisco Bars of Yore are an espe-
cially fun category. The images show bar-
tenders out of the storied past, in the era 
before Prohibiton and the romanticizing 
of boozeness as usual by the Thin Man 
and the ephemeral friends of Cosmo Top-
per.  Collecting bar cards is immense fun 
because the rewards are generous. A lot 
of bars advertised on postcards and gave 
away a great number of them. Sure, some 
are hard to find, even rare. Those are the 
prizes for ”advanced” collectors and well 
worth years of searching.

This New Queen card came to me from 
Bruce Diggelman’s collection. I rate it as 
rarely seen and extra special as it reminds 

EDITORIAL WHEE!
me of Bruce and his eagerness for collect-
ing San Francisco entertainment and eat-
eries. He was not a drinker, but he loved 
his cocktails on paper.

At 584-590 Pacific Ave., NE corner of 
Pacific, Kearney, Columbus: “originally 
built in 1907 as a Barbary Coast Saloon, 
named ‘The Queen,’ is a historically sig-
nificant Brick and Timber building, per-
fectly nestled into the Jackson Square dis-
trict of San Francisco,” reads the listing on 
www.investSF.com. “The location is per-
fectly situated on a tree-lined street, ...and 
set amongst 
some of the 
most recog-
nizable city 
icons, such as 

the Pyramid Building and Coit Tower. 
Seismically upgraded.” The original fa-
çade has been modernized to mostly 
glass and stucco; inside it is still old 
brick and wood with sleek architectural 
touches.
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readers write: Art Sommers who moved 
from the Sacramento Valley to the Tualatin 

Valley, west of Portland (known as Oregon’s Silicon Forest) 
wrote in: Just finishing up third volume in my family his-
tory trilogy. Last fall, I printed a book full of biographies 
on both my living and my dead relatives. That was the first 
volume. Then early this fall, I completed the second vol-
ume which contained short histories on places my relatives 
used to live at one time. Small towns in Iowa, Wisconsin, 
Kansas, Colorado, South Dakota, Arizona, and California. 
This third and final volume is a collection of about 160 
images of both dead and living relatives. I expect to have 
this final family history book finished and printed by end 
of December or January of next year. After I get this fam-
ily history trilogy put to bed, I don’t have anything on my 
plate [Well, Art, let me suggest a few articles.... —Ed.]
The Nut Tree article is superb—pictures, too. I didn’t know 
QE II ate there. Herb Caen said that, if he had a foreign 
visitor who had time for only one meal, he (Herb) would 
get him to the Nut Tree. My father and mother took us 
there in the late 20s and 30s. … The Milk Farm was the 
only competitor that I can recall. Terrific milk shakes —
as good as Santa Rosa’s best. Please convey my congrats 
to Art Sommers, the organization, (including, of course, 
the Newsletter Editor) for this feature: the SPBAPCC at its 
best. —John Hills
I love the newsletter! —Shirley McDonald.
Enjoyed the Zan story. Liked the inclusion of dates espe-
cially of when people lived. However... on page 17, that 
is a 1938 Deluxe Ford woodie and a 1947 Ford. You were 
a year premature on both. The license plates are for the 
same years, so the photos must have been taken then.  
—Mike Knips [a sharp eyed auto collector, on paper and 
metal.]
Every New Years Eve since 2001 I count the number of 
Cazadero postcards I’ve obtained in the year. Last year 
was easy to count—0, that’s zero. I have averaged 8 post-
cards per year and then along came 2016. Well, 2017 can’t 
be any worse and hopefully January 7 the tide will turn.  
—George Juilly
Dan Saks wrote in with a list of little suspected Only-in-SF 
anniversaries occurring this year. May they stimulate new 
interests and new categories for you, and new articles for 
these pages. 

January 14, 2017 – 50th Anniversary of The Human Be-
In

April 5, 2017 – 20th Anniversary of Allen Ginsberg’s 
Death

June, 2017 – 50th Anniversary of The Summer of Love
Summer 2017 – 60th Anniversary of The Howl Trial
August 2, 2017 – 20th Anniversary of the death of  

William Burroughs
September 5, 2017 – 60th Anniversary of Publication of 

On The Road
October 4, 2017 – 60th Anniversary of Sputnik Launch 

and Howl Acquittal
Write on!
it’s no secret: The newsletter has reached new heights 
in its depth of research and reader satisfaction. With 
that in mind I am considering titling the newsletter  
The Journal of the San Francisco Bay Area Post Card Club.  
With four (regular) issues a year, well researched and 
written content, and substantial visual examples, Journal 
seems a worthy term for a worthy organ. 
more from the editor: It’s also now apparent that our 
club is successful. That is because members get what they 
are after: postcard pleasure. In that vein I would like to 
inject a burst of postcard postal history, and each of us can 
lend a scan... or several. Postal markings are really fasci-
nating! Would you please look through your collections 
or dealer stock, as it may be convenient, and scan or pho-
tocopy any back (and front) that has interesting rubber 
stamped or otherwise applied markings, whether postally 
used or not. This could be a lot of fun if a lot of us take 
part. Please help out! My In-Box is gaping.
and... I am still soliciting postcard images of World War I. 
The centennial of our nation’s entry into the conflict will 
be in April, and with that issue, we will begin postcard 
coverage of the war. Several clubsters have sent in scans of 
interesting cards; I hope you will do so, too.
at the november meeting Mike Jacobsen handed out 
postcards published by LightningDesignSystem.com, a di-

vision of sales-
force.com, the 
cloud comput-
ing company 
at which Mike 
works. In 2015, 
we saw identi-
cal—if over-
size —images. 

For 2016, the 
same four de-
signs were is-
sued, but now 
in  the retro-
regular 3½ x 5½ 
inch size with 
clipped corners 
and all. Bravo! 
They are lovely! 
Here are The Painted Ladies from the new card quartette 
along with a real life view. —Lew
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TREASURER/HALL MANAGER REPORT
As of January 5, 2017 ............................................. $5854.22

While Oakland is a splendid location for club meetings, we 
are only meeting there once this year. Fort Mason Center 
rented the entire campus for a Photofair extravaganza over 
the fourth weekend of this month, so we needed to make 
other plans. Through the good works of Arlene Miles, we 
will be meeting this month on Sunday the 29th at the Cali-
fornia Genealogical Library in downtown Oakland.

Our meetings, February through June, will be Saturday, 
the fourth weekend of each month, at FMC. February, May 
and June we will be in our regular room, C-210;  March 
and April we will be in a slightly smaller room, C-230.

I will submit our FMC reservation request for the sec-
ond half of the year in May. If the stars align, we can expect 
to meet in our usual spot July through November.

See you in Oakland on the 29th.
—Ed Clausen, Treasurer/Hall Manager

CROSS THE BAY, NOT YOUR FINGERS
Notes on Our January Meeting Place

It’s confirmed! This January, we will be meeting in the for-
mer Breuner’s Building at 2201 Broadway in downtown 
Oakland. It is a large, green Art Deco structure. There is 
free parking in the back. We will be on the lower level. Use 
the elevators to LL2.

2017 SHOW CALENDAR
All begin at 10 am

Vintage Paper Fair
SAN FRANCISCO
County Fair Bldg/Hall of Flowers
9th Avenue and Lincln Way, Golden Gate Park
Free entry
January 7–8, 2017 Ya shudda bin dere!
April 29 & 30
September 9 & 10

www.vintagepaperfair.com
Sacramento Gold Rush Paper Show
RANCHO CORDOVA
La Quinta Inn Hwy 50 & Sunrise Exit 18 
11131 Folsom Blvd, 

January 27-29 2017
www.goldrushpaper.com

Greater L.A. Show
GLENDALE
Glendale Civic Aud. 
1401 N. Verdugo Rd. 

Free entry
February 11-12
June 10-11
September 23-24 
(626) 665-9435

Greater Seattle Show
KENT, WA
Kent Commons
525 4th Avenue North

February 18-19
October 7-8 

(626) 665-9435

For those who come by BART, the stop is 19th Street.
We will have three smallish rooms. Dealers can set up 

in the library and the Sherman Room, and there is a third 
room for the meeting and program.

There is a sink, and fixings for tea; you may want to 
bring your lunch. Sodas are in the fridge, $1.00.

There is a security guard on duty; he may ask people to 
sign in.

Our thanks go to Arlene Miles for making these ar-
rangements. It will be the first time the Society has loaned 
out its space on a Sunday, and we want to be certain that 
we are gracious guests.
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San Gabriel Valley Show
SAN MARINO
San Marino Masonic Center
3130 Huntington Dr. 

April 22-23 
July 29-30
November 11-12

(626) 665-9435

WESTPEX 2017 (No. 57!)
BURLINGAME
SFO Marriott Waterfront Hotel

April 28-30
Expect unexpected finds!

www.westpex.com

ONE MORE VOTE – FOR THE LADIES
Created by premier 
postcard artist Rick 
Geary, this card was for 
sale and for signing, as 
well as a gift for mem-
bers at the 39th Wichita 
Postcard Club Show, 
last October. Rick, orig-
inally from Wichita, re-
turns to his hometown 
each year for the really 
BIG show that culmi-
nates a week of motel 
room postcarding. Plan 
to go, and have Rick de-
sign cards for you.
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newsletters dating from march 2003 are archived in color at www.postcard.org

P.O. Box 621
Penngrove CA 94951

Membership current if label reads 2017 or later

01/17

SAN FRANCISCO BAY AREA POST CARD CLUB
APPLICATION FOR NEW MEMBERSHIP

Individual/Family (by mail to U.S. addresses) $20 [ ]
I prefer receiving the newsletter in color by email [ ]
Be a Supporting Member by adding $10 or more [ ]

Name:

Family members:

Address:

e-mail:

Phone:

Collector [ ] Dealer [ ] Approvals: Yes [ ] No [ ]
Collecting interests:

Join or renew online at www.postcard.org 
and remit by PayPal or

send membership info and your check payable to 
SFBAPCC

to PO Box 621, Penngrove CA 94951

2017 Meetings
January 29

February 25
March 25
April 22
May 27
June 24
July 22

August 26
September 23

October 28
November 25

http://www.postcard.org/
http://www.postcard.org/



